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Race Officer Irene McNeill
honoured with Order of
Canada membership

By Robert Luckock

The Sint Maarten Heinek-
en Regatta was extremely
proud to learn that In-
ternational Race Officer
Irene McNeill was induct-
ed as a member of the Or-
der of Canada in January
for promoting sailing in
the country, one of 80-100
Canadians each year who
are honoured with the dec-
oration.

o be in such distin-
guished company ce-
ments the Regatta’s

reputation for selecting the
highest calibre of race man-
agement to run its offshore
racing programme.

McNeill is no stranger to
the Caribbean Sailing Asso-
ciation (CSA). From 2016 to
2023, she was a member of
the race management team
at Antigua Race Week. She
was also part of the race
management team for the
Optimist North American
Championships held in An-
tigua in 2016 and again in
2023.

In 2024, McNeill was in-
vited by Regatta Chair Cary
Byerley to volunteer at the
Heineken Regatta and is
now the Heineken’s Race
Officer on the finish boat,
heading a team with the
responsibility to allot boats
a finish time for their races
as most boats are racing
under handicap ratings,
except for a few one-design
classes.

“We have a very experi-
enced team on the finish
boat. Basically, it’s about
identifying the boat, sail
number and recording the
finish time. It can be hectic
if boats are finishing very
close together. As the finish
boat, we also ensure that all
boats are accounted for be-
fore heading in for the day.
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Irene McNeill pictured at the WASZP one design foiling

dinghy championship at CORK Sail/, Kingston, Ontario,
in 2025.

“With boats coming to fin-
ish from two courses, we
have to set up a finish line to
accommodate boats arriv-
ing from different directions
as well. Last year, we were
able to use the Seiko Mark
Set Bot for the first time as

our finish mark and that
helped a lot, a great addition
to the Regatta”

She says she was very sur-
prised about the Order of
Canada award. It was her
husband’s crew who sub-
mitted her name. Three ref-

e

Still going strongy

The much-anticipated
46th edition of the annu-
al St. Maarten Heineken
Regatta takes place in
the next few days, and
expectations are once
again running high.

ing competition, great

parties with quality live
concerts make the event
interesting also for non-
participants, including
thousands of visitors who
come to enjoy such.

In addition to the sail-

erences were also needed
to support the application,
and the process takes about
two to three years to work
through. The Governor
General’s committee has
strict criteria and is very
thorough in its examination
of the information submit-
ted.

“I'm still overwhelmed by
why I was selected; there are
so many others in the sailing
community who are also de-
serving,” she says very mod-
estly. She cites two other
women race officials as her
mentors and with encourag-
ing her to continue officiat-
ing.

The fact is that Irene is a
passionate advocate for
women and girls in sailing.
She and three other women
co-founded the Leadership,
Empowerment, Advance-
ment Programme (LEAP).

“We noticed that in sailing
programmes, the attrition
rate for girls was at a higher

© Sharon Green | ultimatesailing.c&m

What’s more, entrance to
the Regatta Village at Port
de Plaisance will be free this
year, so nobody has to feel
left out. Capacity is limited;
however, so arriving early
makes sense.

The Daily Herald wishes
all involved smooth sailing,
spirited racing and — above
all — a good time.

Paul De Windt
Publisher

rate than boys. There are
many reasons for this, and
our group is in the process
of making those reasons
known to the powers that
be, so maybe we can change
some of the sailing culture
in our country. We want to
help facilitate and keep girls
sailing and having fun on
the water.

“Basically, it comes down to
the size of the boats we are
training in. They are quite
large and heavy for kids.
Smaller kids tend to strug-
gle. We want to have sailing
schools consider the use of
smaller boats that fit these
kids better so they have
more fun”

Irene has a very extensive
résumé — too long to men-
tion entries here — but she
has spent 35 years in Sailing
Race Management. She also
teaches race management
and, of late, race manage-
ment courses for women
only.

y

Irene McNeill testing the wind at the JIO5 Women’s Championships in August 2024
(Photo Sharon Green - Ultimate Sailing).

An addition to her stel-
lar career has been her ap-
pointment as Canada’s first
female International Race
Officer by World Sailing in
2012. She has described that
role as “challenging” in a
male dominated sport.

She is looking forward to
coming back to St. Maarten
from frigid Toronto. “I love
it there, I get to speak Dutch
— my parents are Dutch —
French and English. I love
the technical part of run-
ning the races but also the
social part of sailing and
meeting people”

Fellow International Race
Officer  David  Sprague
summed her up best in his
congratulations to Irene:

“She is a tireless volunteer,
teacher, and administrator
of so many of the compo-
nents of sailing and race
management. Her leader-
ship has improved the value
of sailing both in Canada
and abroad.

“She has run many
international re-
gattas in Canada,
the US, the Ca-
ribbean and Eu-
rope. Along with
Sail Canada, she
has championed
many initiatives to
increase the num-
ber of women in
race management
and improve skills
development.

“Irene has served

on or chaired
committees at Sail
Canada, Ontario

Sailing, and Ca-
nadian  Olympic
Regatta Kingston
(CORK).  Most
notably, she was
Chair of the Race
Management
Committee and
currently sits on
the Sailing Ap-
peals Committee
of Sail Canada”




By Robert Luckock

With the 46th Annual Sint
Maarten Heineken Re-
gatta approaching, this
edition will mark the sec-
ond Regatta with Krispijn
Teunissen in the driving
seat as Director since he
was selected for the job in
May 2024, on the depar-
ture of former director Mi-
chele Korteweg.

ossessing a success-
Pful background and
track record in event
management in the Nether-

lands, he was a good choice
to take over the reins.

The job puts him responsi-
ble for coordinating and as-
sisting with all committees,
for the smooth running of
the whole event — off-shore
and on-shore — working
closely with the race com-
mittee, volunteers, obtain-
ing permits, contact with
French and Dutch sides,
budgeting and marketing.

And on the land side, sup-
porting the team with ad-
vice on music and enter-
tainment, helping guide key
decisions, assisting with
the village permit process,
and soliciting sponsors and
stakeholders. Maintaining
sponsor satisfaction and
visibility is a crucial ongo-
ing responsibility.

The scope of the job sounds
vast. Was he intimidated by
that in the beginning when
it was proposed to him?
“No, the only thing I said

MAARTEN HEINEKEN REGATTA

Krispijn Teunissen - Challenging
First Year for the new Director

was [ am not a sailor but I
can run events.””

His ability to multi-task also
allows him to keep tabs on
his other day-job: President
of St. Maarten Roadrun-
ners. He’s an accomplished
runner and triathlete, but
there’s no conflict of inter-
est as he has a competent
Roadrunners board that
keeps things running in his
absence. However, he has to
be involved in the Roadrun-
ners’ most important event
of the year — the St. Maarten
International Marathon that
comes around in December.

It brings to mind a joke of
when he was asked why a
runner is managing a sailing
Regatta. His answer? “I'm
good at running things.

As Regatta Director, he re-
ports to Regatta Chair Cary
Byerley, but works mostly
alone. He has autonomy for
small decisions but must
consult the board on ma-
jor issues and expenses. A
new intern, Lars, is a right
hand man for him and
Sint Maarten Yacht Club
(SMYC) Manager Saskia
Revelman. His internship is
60% with the Regatta foun-
dation and 40% with the
SMYC sailing school.

When Krispijn reflects on
his first year, he says the
most challenging part was
working for two events — a
sailing Regatta and music
festival — and dealing with

two separate and very di-
verse committees.

“Heineken and Sunny Khat-
nani from DIVICO get
credit for free entry to the
village, whereas myself and
the Regatta team were able
to build on Saint Martin
Tourism Office’s work in
2024 to get the French side
back into the Regatta, re-
sulting in the Diam 24 rac-
ing in Grand Case”

He jokes about sometimes
getting lost in translation
during meetings or debriefs:

“English is not my native
language, so I'm not always
familiar with the nuances
of English speech, certain
phrases and keeping up
with how fast Americans
talk. In my head, I have to
translate into Dutch first
then I understand it. Some-
times, I have a hard time ex-
plaining what I want to say
in English.

“Onascale of 0 to 10, I think
my success rate was six or
seven. The 2025 Regatta
was a success, the racing
was very good, and the on-
shore was good, and that is
the outcome that was most
important. We achieved
a financial break-even for
both the racing and the
party side due to over 150
volunteers that support the
entire event. It couldn't be
done without them?”

Asked what the differenc-

es are between running a
company and running the
Heineken Regatta, he say,:
“With the Regatta, it’s nice
to work on your own and
not have to keep strict office
hours, but I miss not hav-
ing a daily big office atmo-
sphere”

As far as deadlines go, appli-
cation for the Government
funding has to be submit-
ted by the end of February
one year ahead, so 2026 for
2027. The goal is to have all
the sponsors say “yes” and
sign contracts before Octo-
ber.

“This can be difficult be-
cause you have to be aware
of the lead-in time to pre-

Sustainability Initiative

EXOWATER & WIB

On the island, meaning-
ful action continues to
take shape. This year, the
St. Maarten Heineken
Regatta is expanding its
water filtration initiative
in partnership with local
water solutions company
EXOWATER. What be-
gan as a single filtration
station at the Regatta
Village has grown into
two easily accessible re-
fill locations, making
it simpler than ever for
sailors, staff; and visitors
to reduce single-use plas-
tic consumption.

oining the initiative
is Windward Islands
Bank (WIB), which is
roviding every team and

staff member with a reus-
able water bottle to further
extend the program’s im-
pact. During the previous
edition, the initiative is es-
timated to have prevented
more than 5,000 single-use
plastic bottles from enter-
ing the island’s waste stream
and fragile marine ecosys-
tem. By actively reducing
single-use plastics, pro-
moting circular practices,
and collaborating with en-
vironmentally responsible
partners, WIB reinforces
its commitment to broader
sustainability goals.

Last year marked the intro-
duction of EXOWATER’s
custom-built filtration sys-
tem at the Regatta. This

year’s expansion to two
stations reflects the event’s
ongoing dedication to prac-
tical, scalable solutions. The
Regatta is particularly proud
to have sourced this system
locally. Comparable inter-
national sailing events have
reportedly paid upwards
of $10,000 to rent similar
filtration setups, whereas
EXOWATER designed and
built a tailored solution spe-
cifically for the St. Maarten
Heineken Regatta.

Local sourcing of sus-
tainable solutions can be
challenging in the Carib-
bean, making this partner-
ship especially significant.
EXOWATER’s  continued
collaboration demonstrates

how local expertise can
drive impactful environ-
mental change. The Regatta
hopes this initiative will
inspire other events across
the region to adopt water
filtration systems and prior-
itize reusable alternatives,
helping to build a more sus-
tainable future both on land
and at sea.

Krispijn Teunissen

pare flyers, art work, adver-
tising, and to make sure all
sponsors are mentioned on
screens and banners”

Does he have thoughts
about the future direction
of the Regatta? “I think we
should keep growing with
what we have and keep up
to date with the trends of
race management and the
needs and wants of racers”

He continues: “I don’t see
any changes needed to the
on-shore entertainment
side. It should continue to
remain focused on Carib-
bean cultural music like
Reggae and Soca and a big
name act on the final eve-
ning. The Wailers, for ex-
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ample, and Inner Circle fit
well with local audience
expectations. This approach
aligns with sponsor and lo-
cal stakeholder preferences
to keep the event authentic
and community-rooted.’

What degree of satisfaction
did you get out of your first
Regatta?” I would say my
personal satisfaction comes
from 80% per cent of the
work, the interaction, and
especially when everything
gels together as a team. Af-
ter the debrief, when you
realise it’s been success-
ful, that’s very satisfying.
I'm very grateful to all the
people who helped me get
through my first Regatta. It’s
been quite a learning curve”

Join us for Happy Hour Mon-Fri 4-6pm

SERIOUS FUN

FREE BEACH CHAIRS & UMBRELLA
with purchase of lunch & drinks

.

Cs
Mary’s Boon Beach Hotel

BEACH NT & SPA

Enjoy food and drinks all day

on the beach, we serve fine island

dining from 7:30-10:30pm

117 Simpson Bay Road
+1 (721) 545-7000

3 The-Boon-Beach-Hotel-Restaurant-Bar




MAARTEN HEINEKEN REGATTA SPECIAL 2026 - MARCH 4, 2026

A PUBLICATION OF THE DAILY HERALD

Official Scorer Pam Fuller - model of
quiet, behind the scenes efficiency

By Robert Luckock

The St. Maarten Heineken
Regatta has countless vol-
unteers and contributors
who fly under the radar,
but whose work is vital
to the successful running
of the Regatta each year.
They don’t seek the spot-
light, preferring mostly to
remain anonymous and to
simply carry out the work
that they love.

he official scorer, Pam
Fuller, is one of these
loyal, unsung heroes.

She has an association with
the St. Maarten Heineken
Regatta stretching back to
2008.

“Before the Regatta starts,
I get familiar with all the
entries and I also help with
registration,” she explains.
“For the Heineken, I don't
go out on the committee
boat anymore, which I did
for a long time, but I sit
at a desk all day — in case
there are problems — and do
whatever I can to support
the event”

That desk she refers to is be-
side the protest desk used by
the protest secretary, usu-
ally situated off to the right
as one enters Port de Plai-
sance’s south marina.

“The committee boat en-
ters the finish times, but if
they can't because it’s too
rough or hectic, they will
WhatsApp the finish sheets
to me and I will enter them
on shore, and we will make

Pam Fuller (right) pictured with Measurer and CSA

President Bastien Pouthier at the St. Maarten Heineken
Regatta.

sure to handle properly any
scoring changes that hap-
pen there”

The scorer needs to have an
understanding of handicaps
that are applied to the boats
and that requires working
closely with the measurers
to know what the handicaps
are and that they are cor-
rect. The mathematics of it
is done by computer pro-
gramme so she doesn’t have
to do any calculations.

“It’s a matter of making sure
the data entry is correct
and making sure the results
make sense from a racing

FULL SERVIC
FLORIDA - §
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www.catamara
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us today!
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point of view to catch any
input or scoring errors.

When she first started with
the Heineken Regatta in
2008, she was on the signal
boat, taking finish times,
raising flags — whatever was
needed.

“At that point, the scorer
was Paul Miller who de-
veloped the scoring pro-
gramme Regatta Guru that
we used then. And then in
2020, I worked with Luis
Kahl who developed Yacht
Scoring that we use today
— and when he passed away,

I became the official scorer
because I had worked so
closely with him, and I knew
how it worked.

“During the day, 'm not
extremely busy, but I start
work from about 6:30am,
making sure all the paper-
work — entry lists of boats,
classes, timing sheets and
so forth — that has to go
out to the committee boats
is ready because they leave
at 8:30am. It’s about four
to five printouts each day.
Then in the afternoon, say
from 3:00pm until 9:00pm,
I'm pretty busy.

“The pressure is on from
3:00pm because you have to
get the results up on the in-
ternet as quickly as possible
and iron out any problems,”
she adds. “The programme
automatically puts them
up, but you have to double
check the results to be sure
they make sense”

As sailors all have smart
phones, results can be seen
in real time, and if there is
a mistake, it has to be cor-
rected. Protests also cause
delays, and a dispute might
not be resolved until later in
the evening.

Pam is also the official scorer
for two other regattas — An-
tigua Racing Week and the
BVI Spring Regatta — and
was part of Grenada Sailing
Week a long time ago.

“I actually started work-
ing for the BVI Spring Re-
gatta in 2003, and Antigua
was about the same time as
Heineken, in the late 2000s. I
was introduced to scoring in
the BVI by Paul and Debora
Miller and they asked me if
I was interested in doing it.
That was the invitation and
it’s been going strong ever
since.

“The Heineken Regatta has
worked over the years to
fine tune ways to figure out
the Most Worthy Boat of
the Regatta and other Best
Boat categories. They’ll give
me parameters and I'll make
a spreadsheet to calculate
the results. That's how I
spend a lot of my middle of
the day.

“It’s a big deal. I start from
the first day because each
day, the results get refined.
Results can be different
each day and sometimes a
very small difference in one
day’s racing can change the
combined result when you
are looking at it from a Best
Boat comparison.

“You can’t wait until the last
day to figure it out because
you'll never make it happen
in the two to three hours you
have to finalise the prizes
and be ready for the awards
ceremony at 6:00pm.”

Elsewhere, Pam was on the
board of directors for the
Caribbean Sailing Asso-

ciation (CSA) for six years
as Treasurer and Secre-
tary, and helped plan and
run their annual meetings
among other things. Those
appointments ~ were  for
three-year terms. “I'm po-
tentially still involved with
CSA, Tknow all the players”

She has lived in the Carib-
bean for 15 years, in Tortola,
BVI, before moving back to
the USA when she was dis-
placed by Hurricane Irma
in 2017. Her house was de-
stroyed.

“But I continued to fly down
to these regattas and that
was very healing” She now
lives on the west coast of
Florida, near Tampa.

Pam grew up as a week-
end sailor in New England
where her family had a boat
and for a while she owned
her own boat, sailing in
Chesapeake Bay on the East
Coast. Today, she likes to
do some casual club racing
in Florida on Ideals, Sonars
and Capris.

“The most important take
away from this is all the
friends I've made over the
years, among the sailors,
race committee members
and the organisers. I'm just
always there to make it hap-
pen. It’s a labour of love for
me. There’s nothing better
than making a racer happy,’
she says with a smile.

Follow the race live on Island 92

The countdown is on for
the 46th edition of the
legendary Sint Maarten
Heineken Regatta, tak-
ing place from Thurs-
day, March 5, to Sunday,
March 8. Of course, the
best way to experience
every tack, jibe and fin-
ish-line thriller of the
Regatta as it happens, is
LIVE on Island 92 Radio
— the Northeast Caribbe-
an’s #1 source of ROCK,
BLUES and all things
REGATTA!

Your front-row seat to
the action

Island 92 brings you LIVE
race coverage all weekend
long, delivering the excite-
ment straight from the
water to your speakers.
Kicking things off with
REGATTA RADIO, the
team covers it all from the
starting horn on day-1, all
the way across the finish

line and to the final awards
ceremony and party celebra-
tion on Sunday.

Listen ON AIR:
+91.9 FM
«105.1 FM

Stream Online:
« island92.com
+z1051.com

Meet the team

Island92’s own Dr. Soc along
with sailing expert Cary
Byerley will bring you live
coverage on the water di-
rectly from the racecourse.
ERB mans the anchor chair
at Island92 and the on-lo-
cation coverage at Carnival
Village. Mr. S, Rebecca Low
and Jacky Rom provide co-
lour commentary at the
bridge openings and bridge
show from the deck at the
Sint Maarten Yacht Club, as
well as chase the race itself
on land.

The team brings you the fol-

lowing:

« Real-time race updates

« Highlights from every class

» On-the-water interviews

« Behind-the-scenes stories

» Weather conditions and
tactical insights

« Finish-line drama and daily
recaps

» Round the island coverage
on land and on sea

« The daily bridge shows,
boats coming in and out

« Full awards ceremony cov-
erage

Their energy, insight, and

signature style make listen-

ing feel like you're on board

for the Regatta itself — it’s

the next best thing to being

there!

Experience it live — on the
water

Want to take it to the next
level? You can book the ex-
clusive LIVE REGATTA
EXPERIENCE aboard Boo-

merang Boat Charters
(boomerangsxm.com)
and witness all the action,
along with Dr. Soc and
Cary Byerley. Get out on
the water, feel the salt air
in your face and watch the
fleet battle it out. It's not
just listening to the Re-
gatta. It’s living it.

The Sint Maarten Heinek-
en Regatta is one of the
Caribbean’s premier sail-
ing events, drawing world-
class  competitors and
spectators from across
the globe. The energy on
the island is electric, and
Island 92 is your trusted
source for everything hap-
pening on and off the wa-
ter.

From racing highlights to
the shore-side award cer-
emony, Island 92 connects
you to the pulse of the Re-
gatta!
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Games
a close.

The Olympic
have come to
Most athletes are re-
turning home - some
with medals, most with
new friends and dreams
of future games. On
The Friendly Island, an
Olympic champion is
preparing to enter St.
Maarten Heineken Re-
gatta.

n board the 44-
foot Catamaran, a
VDZ named Bel-

latrix, will be gold medal-
list Eduardo Penido.

You probably did not hear
his name in Italy. That is
understandable as he is a
sailor and did not compete
in the winter Olympics.

Ironically, Penido be-
gan his water career on a
surfboard and later tran-
sitioned to sailing. The
gold medal seemed to
spark even more interest
in sailing. He went on to
be a crew reserve for Bra-
zil's America’s Cup chal-
lenge in the 2000s. Penido
served as chairman of the
Rio de Janeiro Sailing Fed-
eration from 2005 to 2009.
In 2015, he tried offshore

A

———

Heineken

St. Maarten
Heineken Regatta

xa;-

L

Invoice

Olympic Gold medallist comes
to St. Maarten to sail Heineken

Brazil sailor Eduardo Penido.

racing and finished sixth in
the 2015 Transat Jacques
Vabre double-handed race
aboard the Class40 Zetra.
He also placed fifth in the
2015 Grand Prix Guyader.
Now he is traveling to The
Friendly Island to sail in the
Heineken Regatta.

Bellatrix is two years old.
This will be Penido’s first
Regatta with it. He will be
supported with seven oth-
ers on the crew. While the
crew is new to Bellatrix,

according to Penido, crew
members are “long-time
friends” so everyone should
watch out. He also claims
they are doing the Heineken
just for “fun”

Penido was born in 1960 in
the coastal city of Rio de Ja-
neiro, Brazil. He teamed up
with Marcos Soares in the
1970s to compete in the 470
class. By the time Penido
turned 20 and Soares 19
they were competing for a
spot on the Brazil Olym-

SETREONTTA-AEADLINTH oy

HURRY OVER TO OFFICE WORLD AND GRAB
WHAT YOU NEED BEFORE THE RACE BEGINS!

53 PONDFILL ROAD, PHILIPSBURG, SINT MAARTEN  ©) #1721-542-4050/58 (© +1721-522-6114

pic team. The pair ripped
through the 470 fleet and
rose to the top. They com-
peted in international regat-
tas in Australia and Europe
completing 300 hours of
competition racing between
regular training sessions.
The hard work paid off at
the Olympics where the

team edged out Germany
for the Gold Medal.

After winning gold, Penido
dedicated a lot of his time
teaching young Brazilians
how to sail. He was also an
activist pushing for clean
water to ensure sailing ven-
ues stayed clean and safe.

He encouraged top sailors
and sail instructors from
around the world to visit
Brazil, train there, and
help the up and coming
Brazil sailors. So, be on
the lookout for the Bra-
zil flag as it races around
St. Maarten during the
Heineken Regatta.

The 44-foot Catamaran, a VDZ named Bellatrix, is set o be on the start line of

St. Maarten Heineken Regatta.

RESORT, MARINA & SPA

REGATTA WEEKEND!
BEER PROMO ALL DAY

Enjoy 2 Heineken beers with your food at La Patrona, Juliette's, and Replay.
From Thursday, March 5th to Sunday, March 8th

o »‘n§

Every main course meal

includes 2 Heineken Beers
BiLLy FoLLy Roap #37, SimpsoN Bar

Juliette’s
Bistro —8}@-
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By Robert Luckock

The sleek, racy, lines of
the trimaran “Sophia”
caused quite a stir among
yacht observers when she
slipped silently through
the Simpson Bay Bridge
sometime around Christ-
mas, along with another
early arrival, the Volvo 65
JAJO. But no one expected
her to spring out of the
blocks quite as spectacu-
larly as she did for the Ca-
ribbean Multihull Chal-
lenge (CMC), winning
CSA 1, as well as receiving
the coveted accolade Most
Worthy Performance of
the Regatta. Can’t get bet-
ter than that! The results
certainly bode well for the
Heineken.

€( This is really for my

crew, owner Marcos

Sirota was quoted as
saying on receiving the
trophy at the CMC awards
ceremony. “They kept the
boat moving, kept every-
thing calm and I just kept
steering.”

No stranger to St. Maarten,
“Sophia” marks a signifi-
cant upgrade for the Ar-
gentinian sailor who previ-
ously raced the Corsair 37
trimaran “Honey Badger”
in a handful of St. Maarten
Heineken regattas with var-
ious degrees of success. He
bought it in 2021.

“Honey Badger was a lot of
fun but more of a cruising

The all St. Barths-
crewed Magélia is set to
be at the start line for
the 2026 St. Maarten
Heineken Regatta on
March 5-8. Known for its
serious fun, St. Maarten
Heineken Regatta will
be celebrating its 46th
edition and enjoys the
reputation as the largest
regatta in the Caribbe-
an. The 34-foot X-Yachts
was built in 2010 and set
sail in its first Heineken
Regatta in 2011 in what
has become the first of its
many Heineken regattas.

he owners and co-
captains explained
that the boat’s

name comes from a mix
of their father Raphaél
and their own small chil-
dren, Maéva and Celia.

Trimaran Sophia and the
Greek mythology connection

“Sophia” flying her hulls alongside “Falcon” during the

Caribbean Multihull Challenge (photo Andre Dede
Knol).

trimaran,” Marcos clarifies.
“Some models — the Cor-
sair 31 in the BVI, for ex-
ample — are very fast, lower
and lighter. I have a little
Corsair 24 in Maryland,
where I also race, and that
one is very fast and a lot of
fun”

Racing “Sophia; on the
other hand, is a far more
exhilarating  experience,
especially on the long legs
where she can really let
loose. A Nigel Irens one-
off design with ORMA 60
hulls, she was formerly
called “Paradox”

“This is my third trimaran,
each one is bigger than the
one before. Sophia 1 found
in Europe last year. It was
called Paradox 3 before 1
renamed it, and its original

name was Paradox. She was
built in 2010, staying with
one owner for about eight
years.

“Then it was bought by an
Australian and renamed
Shockwave. It was actually
here for the 2020 Caribbean
Multihull Challenge. They
broke their boom in the
middle of the Regatta and
did not finish”

Marcos has two former pro-
fessional skippers from Par-
adox racing with him for
the Heineken, for a total of
six crew members depend-
ing on wind and conditions.

“Sophia has a smaller rig
and is therefore more stable
and a stronger build than
the ORMA 60s; he ex-
plains. “She is very fast on

Marcos Sirota and his crew celebrate with the Most

Worthy Performance trophy at the CMC awards
ceremony. (Photo by Quentin de Montille - Akhan
Productions)

a reach and very good up-
wind too. It's quite surpris-
ing how well she points. It's
why she was called Paradox
in the first place.

“The ORMA 60s were re-
ally racy boats, with larger
rigs, and capsized more
easily, he continued. “After
the ORMA 60s came the
MOD 70s. There is one here
in Philipsburg , Zulu, and
also Argo. We will be com-
peting with both of them in
the Caribbean 600,” he said
at the time of the interview.

Argo made headlines when
she took line honours on
January 16 in the RORC
Trans-Atlantic Race from
the Lanzarote to Antigua.
Brian Thompson, who was
at the helm on Argo, de-
scribed the astonishing

speed that was reached
during the crossing: aver-
age speed 28 knots, top
speed 38 knots and best
day’s run 680 miles. They
set a new record of four
days, 23 hours, 51 minutes,
and 15 seconds.

Now we know that Argo
also took line honours in
the 2026 RORC 600, but So-
phia finished ahead of Argo
and Zulu on corrected time
getting second place for the
Multihull class at the po-
dium, not a small feat.

Marcos named Sophia af-
ter the Greek word Sophia,
symbol for “wisdom. The
owl, perhaps the most fa-
mous of academic symbols,
also embodies wisdom and
intellect. A drawing of the
owl can be clearly seen on

MAELIA READY TO SAIL IN HER FIFTH
ST. MAARTEN HEINEKEN REGATTA

While the name may be a
combination of names, the
word does have a Celtic or-
igin. According to Google,
Maélia means “princess,
“chieftain,” or “noble” It is
popular in France, often as-
sociated with meanings of
bravery and strength.

At the helm of Maélia will
be Anthony Magras and his
brother Rudy. While some
brothers do not get along
well, the Magras pair are a
team to be reckoned with.
“My brother and I share the
steering of the boat, I do the
start and the upwind legs,
he does the reaching and
downwind legs. As a gentle
reminder to the race com-
mittee, they offered “The
leeward-windward course
is our favourite”

Anthony continued,
“When I'm at the wheel,
he does the tactics and the
other way around, so we
never loses focus — and at
the end of the day, there is
no jealousy”

Not leaving anything to
chance, he added, “Our fa-
ther makes sure the atmo-
sphere is always fun; we
take our time to go fast. We
like to sail as quiet as a li-
brary!”

Maélia has been sailed by
the same crew of nine since
the beginning. “We are all
friends and come from nine
different neighbourhoods
of Saint Barths. It’s like we
have all the island support-
ing us”

The two love visiting: “It’s

S

the hulls and mainsail of So-
Pphia.

An engineer by trade, Mar-
cos divides his time be-
tween St. Maarten and the
USA where he has lived
for 40 years. He first came
to the Caribbean on a boat
delivery. He liked the island
so much that he purchased
a house in Lowlands on the
French side in 2021.

Career-wise, he studied
electrical engineering in
Argentina before obtain-
ing a Master’s and PHD
in aerospace engineering,
first working in Seattle,
Washington, and then with
NASA for nine years, work-
ing on Lasers and instru-
ments made with lasers,
before starting his first
aerospace company.

“A year and a half ago, we
started a new company call
Sophia Spatial AI, which
produces artificial intel-
ligence together with aug-
mented reality through
wearable glasses to get in-
formation and feedback
from surroundings,” Mar-
cos discloses. “The owl is
also the logo for the com-

pany”

After the Heineken Regatta,
Sophia and crew will do the
BVI Spring Regatta. The
wisdom of the owl is clearly
bringing good fortune to
Marcos and crew.

>

Maélia, a 34-foot yacht sailed by an all St. Barths crew, is ready for the
46th St. Maarten Heineken Regatta.

always a lot of fun to visit
The Friendly Island and
participate in the Regat-

ta. This year, we will be
chasing our fifth victory
with this boat. Let’s hope

one day there will be two
Heineken regattas per
year!”
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By Robert Luckock

One of the entries for the
St. Maarten Heineken Re-
gatta is the Swan 65 “Ilios”
— competing in the Regatta
Sfor the first time since the
yacht’s extensive refur-
bishment. This Swan has
an interesting back story
since she was abandoned
for 16 years in a Trinidad
boatyard before being
purchased by new owners
Sanne and Marijn Lem-
mers-Bast in 2024.

arijn is an experi-
enced rigger, who
has worked on

traditional Tall Ships, and
Sanne is an environmental
scientist. Both share a deep
love for the ocean and beau-
tiful yachts.

“Ilios” was originally built
at the Nautor Swan ship-
yard for a wealthy Greek
businessman who sailed her
occasionally in the Mediter-
ranean with a crew during
holidays. In the 90s, she was
sold to a Dutchman, who
sailed on her in the Med
and went around the world,
before the yacht ended up
in Trinidad where she re-
mained on the hard from
2008 to 2024. As far as we
know, this owner had a girl-
friend who was not that in-
terested in sailing. However,
the couple did come back to
the boat from the Nether-
lands now and then,” Sanne
explained.

“They stayed on the boat
for a month or so, did some
work on her like varnishing
and other jobs. Then when
COVID came, he stopped
coming altogether. He also
stopped paying the bills at
the boatyard. A broker then
put the boat up for sale on
the internet.” At the time, the
couple and their dog were in

Refurbishing the Swan 65 “llios”
— Passion project hrought to life

Indonesia, travelling around
the world on their previous
boat, a Philips 43 designed
by Holman & Pye, built in
Dartmouth, England.

“We had been looking out
for a Swan 65 for about a de-
cade. In our opinion, it’s the
most beautiful yacht ever
built, sea worthy, beautiful
lines, comfortable to live
on...We thought this was
our best opportunity. After
some bad experiences with
brokers, we were able to get
around that by negotiating a
good price with the second
owner.

“With the purchase price
agreed, my husband flew
from Indonesia to Trinidad
to inspect the boat and he
said it looked good. So we
then had to move with all
our stuff from our boat in
Indonesia to Trinidad, and
with our dog, who, by the

way, is the best ship-dog F

ever. He can climb ladders,
even on the hard, he climbs
up to the deck. Of course,
he is in a harness most of
the time. He can put himself
in between the stay and the
railing and pee overboard.
And he knows when dol-
phins are out there before
we do, and likes to bark at
booby birds”

They had to leave their boat
behind in Indonesia. Marijn
returned later to sail the
boat to Malaysia and sell it,
but found it was hard to sell
and practically gave it away.
But they made sure they
had no debts attached to it.
As new owners, they stayed
on “llios” for about seven
months, still in the shipyard
in Trinidad, to get her back
into sailing condition. The
priorities were first, to get
her into the water and sec-

“llios” on the hard in a Trinidad boat yard.

ond, to get her sailing.

“We found she was in better
condition than we expected.
After a month, we were able
to get her afloat and from
there, we could continue
working on her in the water.
My husband and I have a lot
of experience working with
classic yachts. Everything
had to be inspected thor-
oughly, the keel, rigging and
sails. We replaced all the
standing and running rig-
ging. We also had to get the
engine working again”

“llios” racing in the Antigua Classic Yacht Regatta 2025 (Tim Wright photo).

That engine is a Perkins
H6354, which interestingly
as Sanne reveals is the same
engine that was used by the
red double decker buses in
London. The reason that en-
gine was used is because it
can be mounted on its side,
presumably so the driver
can sit on it. The cylinders
run horizontally, not verti-
cally. And on the boat, it sits
under the floor which saves
space.

“It’'s just a really decent,

simple engine with no com-
plicated electronics. They
are built so well you can just
keep repairing them.

Currently, the couple is of-
fering charters on “Ilios” in
the Caribbean and have a
long-term goal of charter-
ing around the world. They
formed a Dutch company to
do charter trips all over the
Eastern Caribbean, starting
from Trinidad & Tobago,
Grenada, Martinique, St.
Vincent, and other islands.

“We are sailing all-year
round. We have a website
(www.skylarkingilios.com)
and some booking agencies
that advertise our charters.
A lot of our new guests
come by word of mouth. We
can accommodate six guests
very comfortably.

“For the Heineken Regatta,
we will have charter guests
on board. It’s our first time
participating and as far as
we know, the first time for
“Ilios.” Last year, we did the
Antigua Classic and this
year Grenada Sailing Week.
For Heineken, I hope we are
in a class with similar boats.
It was very nice in Grenada
because we sailed against
the famous Kialoa 3”

Depending on how much
guests like to be involved
in sailing “Ilios,” if need be,
she can be sailed just by two
people because, as a Ketch,
she has multiple sail setting
options — an advantage for
short-handed crew.

“To join us, no sailing expe-
rience is needed and we can
definitely put all the sails up
with inexperienced hands.
However, for the regattas,
we do like to find guests
who at least have some sail-
ing experience — not least
because you have to be a bit
crazy about sailing to actu-
ally enjoy regatta sailing.
It is hard work on a classic
Swan 65!”

Sanne and Marijn both
agree it has been a life-
changing project bringing
“Ilios” back to her former
glory. “I like to think of it as
waking up a beautiful ocean
going queen from her sleep.
She was built to sail the
oceans, not to be looked at
in a yard,” Sanne concludes.

Sanne and Marijn Lemmers-Bast with their dog Heros.
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The name Bill Titus is
synonymous with  Sint
Maarten Heineken Regat-
ta and arguably its most
consistently loyal sup-
porter. It’s not uncommon
Sfor Titus and company to
charter big yachts, come
down to the island with
two families and friends,
numbering around 30 per-
sons, and have the time of
their lives. It’s almost like
a military campaign in its
planning every year.

€€ My wife Carolyn and I
started coming down
for the Regatta in 1992.

Carolyn was the representa-

tive for Nautor Swan USA,

Bill recalls. “It was a magi-

cal time and that’s how we

got involved with Kass and

Eddie Johnson. Kass and

Carolyn were friends. Kass

goes back with us 32 years,

but she has not been racing

with us since we've gone a

bit more private with fa-

ther and son team, but she
is very much a part of our
history”

Over the years, these are the
yachts that have been raced
at the Heineken Regatta: La
Loevie (Swan 76), Aragon
(Marten 72 (X2), Yagiza,
(First 53), Umiko (Nautor
Swan 80), Highland Breeze
(Nautor Swan 112), Simple
Harmony (Nautor Swan 68),
Prospector (Farr 60), Safara
(Andrews 72), Venomous
(Farr 60), Selene (Nautor
Swan 80-private), Virago
(Nautor Swan 100), Bhar-
lin Blue (Hoek 82), Volador
(Frers 82), Tattoo (Farr 72),
Alexandra B (Nautor Swan
65), Act One (Swan 45),
Splash Tang (Nautor Swan
51), Inca (Swan 53), and
Gerda (Nautor Swan 46).

In 1993, the group split into
a racing team and a cruis-
ing team, and won their re-
spective classes within the
same family; 30 people on
two boats — Splash Tang in
racing class and a Swan 53,
Inca, in cruising class.

“We've done the regatta in
two ways, with two groups
of friends, but now it’s an
individual charter. It’s come
back to life in the last five
years with father and son
teams. Carolyn manages the
charter set up. Last year, we
raced on the Swan 76, La
Loevi, and this year we will
be on a Wally 94, Vantane-
ra. I will be helmsman and
crew boss.”

Bill recounts one memora-
ble year in 2012 when they
entered CSA1 non spinna-
ker with the Swan 100, Vi-
rago.

“We broke our jib halyard
20 minutes into race one
but came back to win all the

\

Racing on the Swan 76 “La Loevie” in the 2025 St.

Bill Titus - 30 years of
serious fun memories

Maarten Heineken Regatta (Laurens Morel photo).

remaining races, and won the
class at the awards ceremony,
receiving the trophy from the
then Minister of Tourism.
We had the Minister and her
husband as guests at a private
dinner in our villa and they
represented that trophy to
Jocelyne Levenstone, who is
the former Head of Immigra-
tion.

“Jocelyne is a coveted team
member of ours, racing with
us for 30 years. He and Chief
Harbour Pilot Eddie Johnson
have always been key players
in the team with their local
knowledge. They are both
amazing guys. Eddie’s role
is local knowledge navigator
and tactician”

There was a regatta in 2018
after Hurricane Irma at-
tracting 93 entries — a good
number considering the dire
circumstances, the island was
barely recovering and accom-
modations were very limited.
Titus and his group did not
enter but wanted to continue
to support the event in any
way they could. One of the
crew members, Billy Burke,
lent the race committee his
Protector 28 to move the
marks around with the help
of four Dutch marines.

“The only thing was I had to
go down to Antigua to bring
it to St. Maarten. That was a
seven hour, wet ride, upwind,
not fun. As soon as we arrived
(myself and the other older
guy) we couldn’t wait to jump
in the water to warm up,” Bill
remembers with a laugh.

The problem of the traffic is
well known and sadly has got
worse, but the idea to move
the whole entourage around
to any part of the Lagoon in
a 30ft RIB, to get where they
want to go quickly and on
time has been a great deci-
sion.

That includes proximity to
Mary’s Boon Hotel in Simp-
son Bay which has become a
second home to the team and
guests when they come down
each year.

“The hotel has been very sup-
portive in accommodating us

and our guests. It com-
pletes the whole package
to have a location so close
to the boats. We have
been around 30 persons
staying there, but this
year we'll be just over 20”

It will be the team’s first
time at the Heineken on
the Wally 94.

“The availability is what
makes the Wally appeal-
ing. We are always look-
ing for a boat that’s bigger
than it needs to be, and
for comfort and safety for
the team to handle the
Caribbean elements of
big seas, big breeze, and
sunshine and that we can
learn on as quickly as pos-
sible, because they are all
charter boats. It has to be
manageable for an ama-
teur/novice crew”’

The Wally is a Mediterra-
nean cruiser racer so will
be in a class with other
performance cruising
boats.

“For us, success means
sailing better every day
and going for the po-
dium, knowing that we
don’t have a professional
crew. It’s father and son,
family-orientated, and it’s
a learning, enjoyable, fun
week. Our focus has al-
ways been on the Heinek-
en Regatta and that will
remain the focus.

“What draws us down
every year is that slogan
“serious fun” The cama-
raderie and participation
of our team members
are all about that, enjoy-
ing the island and all it
has to offer. Heineken as
the title sponsor has been
fantastic and consistently
supportive. 'The com-
mittees that organise the
regatta have that drive to
keep on making it better.
They welcome input and
understand what sail-
ors want and need. The
other shout-out goes to
the yacht club bar. It’s just
the best place to hang out
with your friends and talk
about the day’s racing”
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Sint Maarten Heineken Regatta
dehuts acoustic whale monitoring

By Robert Luckock

The  Sint  Maarten
Heineken Regatta is de-
lighted to announce that
for the first time, acous-
tic whale monitoring will
take place during race
days.

his initiative is
made possible in
partnership  with

the Marine Mammal Ad-
visory Group (MMAG)
and JASCO Applied Sci-
ences. MMAG is a global
cohort of organisations
who work together to
reduce marine mammal
strike risk in the recre-
ational boating sector
through  science-based
data and strategies. They
are co-authors of the
Marine Megafauna in
Sailing  Guidelines re-
leased by World Sailing
(governing body of the
sport):  https://d7qh6ks-
dplczd.cloudfront.net/
sailing/wp-content/up-
loads/2025/12/09111049/
Marine_Megafauna_in_
Sailing 2025.pdf

“Together with MMAG
and JASCO, the scien-
tific team specialising in
marine acoustics, we are
launching the region’s first
acoustic monitoring solu-
tion for a race event,” said
Sint Maarten Heineken
Regatta Marketing Chair
& MMAG Group Pro-
gramme  Development
Consultant, Meghan Reil-

ly.

“As  many humpback
whales — in particular a

mother and calf — have
been spotted frequently in
the waters surrounding St.
Maarten this past month,
this is an especially im-
portant initiative to re-
duce risk to these resident
animals;” she stressed.

“With over 100 boats esti-
mated to be sailing in their
breeding grounds, this
acoustic monitoring solu-
tion will help understand
when a whale is commu-
nicating (whale songs/
sounds) and present in the
race course area.’

Reilly added that as far
as she is aware, this is the
first regatta in the region
ever to deploy this level
of technology and acous-
tic monitoring during an
event.

“There will be no other
events doing this in Carib-
bean this year, but we hope
to inspire other events to
take action and consider
risk mitigation solutions
for marine mammals.
Originally, we were ex-
ploring the hydrophone
to be deployed on the
remote buoy, but we fig-
ured out that would be
too complicated to be
able to deliver live moni-
toring. So the final so-
lution/plan is to deploy
the hydrophone acoustic
monitoring device on
the race committee boat
only, so the scientist can
do live monitoring right
on the committee boat
and alert race commit-

Humpback whale mother and calf (photo courtesy
of Andre Dede Knol).

tee directly if any whale
activity detected”

A JASCO scientist will be
on board a Race committee
boat doing live monitoring
during the Regatta, and if
there is indication there is a
whale in the area, they will
coordinate an alert to the
fleet via race committee,
VHF radio and WhatsApp
groups to be on high alert
and boats instructed to take
necessary actions to avoid

collision.

Sailors are also instructed
to be alert and participate as
citizen scientists by down-
loading the Whale Alert
App and logging any sight-
ings of whales they have
while on the race course.
This also supports visual
monitoring across the fleet,
and further reduces risk to
these animals.

continued on pg.23

Humpback whales in St. Maarten waters
(photos by Andre Dede Knol).
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By Robert Luckock

The Volvo 65 “Team JAJO”
is entered for this year’s
St. Maarten Heineken Re-
gatta, having just finished
the Royal Ocean Racing
Club (RORC) Caribbean
600 Race where she was
chartered by an Ameri-
can team, finishing in an
elapsed time of 2 days,
5:30:14 on February 25.

AJO last raced in the
Heineken Regatta in
2023, finishing third in
SA 1, and before that she
competed here in 2022, and
in 2020 under the name
“Childhood 1" For this
Heineken regatta the Vol-
vo will be sporting a new
mainsail.

JAJO is short for Janssen de
Jong, a construction com-
pany made up of multiple
companies, the biggest of
which is Windward Roads
in St. Maarten. The Volvo
was built in 2013 in Persico,
Italy, and refitted in 2022
by Royal Huisman Yachts.
Since June 2025 she is
owned by Jelmer van Beek
who is also the skipper.

Sponsors in for a thrill ride
on the VO 65 Team JAJO

He has the distinction of
racing in two Ocean Races
on JAJO, and as skipper
finished the 2023 Ocean
Race in second place. Aside
from the Ocean Race he
has crossed the Atlantic
eight times. Van Beek has a
degree in law and account-
ing but his profession is as a
yacht skipper.

“It was a great experience,

n @shipwreckshops

Front Street (opposite Holland House) - Sint Rose Arcade - Port of St. Maarten
Simpson Bay Resort - Sonesta Maho Beach Resort - Oyster Bay Beach Resort
Divi Little Bay Beach Resort - PJI Airport (SXM Airport) - Royal Palm Beach Resort

Also available at our Pop-up Store at St. Maarten Yacht Club until March 10th and at Port de Plaisance March 4th to March 8th.

a lifelong dream coming
true,” says Jelmer of the
Ocean Race. He bought
JAJO as a project to do race
charters, to give people the
thrill of racing on a Volvo
65. For the Heineken Regat-
ta, JAJO will be racing with
sponsors on board, and
some professional crew,
and Jelmer as skipper.

The Volvo arrived in St.

Maarten around Christmas
time by way of the Neth-
erlands to Canary Islands
and then joined the Atlan-
tic Rally for Cruisers (ARC)
from Las Palmas to St. Lu-
cia where as “Nextgen by
Team JAJO” she won line
honours in 10 days, 48 min-
utes, on December 3, 2025.

“Everyone who joins us
on board as crew, we are

14 normally, is fully ex-
pected to be in race mode,
and participate in the four
hours on, four hours off,
shifts,” says Adriano who
works the foredeck and is
in charge of maintenance
and catering.

“It’s just amazing racing
on this boat. Coming here
from the Netherlands we
clocked 33 knots of boat
speed, and I've heard that
she reached 40 knots at
some points in the Ocean
Race,” he adds.

As expected below deck
there is absolutely zero
comfort anywhere, after
all this is the Formula 1
of yachts designed to race
around the planet in the
fastest possible time. When
crew have their turn to
catch some sleep they have
to pull up the bunk and tie
themselves in to prevent
from falling out when the
yacht is heeling. Is it even
possible to sleep because
the noise must be horren-
dous?

“Oh yes, you will sleep

because you are so tired,
Adriano says ruefully. “This
is extreme sailing so you
have to be into extreme
sports. We've even had a
few people on board who
have never sailed and they
loved it”

To keep everything or-
ganised each crewmem-
ber has a number for his
personal possessions like
tooth brush, sunglasses, life
jacket, sailing wet suit. The
number system is also used
for the head count. With
no fridge, it’s a diet of dried
food and desserts in pack-
ets mixed with hot water.

Cylinders for the canting
keel are located below on
port and starboard sides
and they push the keel 40
degrees to one side, used all
the time for sailing upwind.

After the Heineken Re-
gatta Team JAJO goes to
the ABC islands (Aruba,
Bonaire, Curacao) with the
sponsors before going back
to the Netherlands in April.
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Serious Fun!

DJ Prince Ebony Empress
DJ Ika, SEES Band

Wahyné, CIIO the Artist, Lyte
Gunslingers

DJ King Kembe, DJ Siw’Roo
Karma Killswitch & more KRG Band, DJ Drino,
Prize Giving 6M-TPM Fire Coral & more

Prize Giving 6M-7PM

Jeon Inner Circle
BRG Hollywood, DJ Killerz D Kullus, DJ Outkast

DJ Eyedol & Speyenol, JONNYGUY DJ Big Boss, Maestro, Deejblaze
DJ Pauly, DJ Classy D, Sugar Apple & more DJ EM, Nolrez & more

Prize Giving 6M-7PM Prize Giving 6:30M-8:30PM

FREE ADMISSION
Regatta Village, Port de Plaisance

www.heinekenregatta.com
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HOURIDAYS O RACIN G,
RENNTHM & TSTZAND VIBES
Heineken'RegattaiMarch o-8

Get ready for four in-
credible days where
world-class  sailing
meets nonstop enter-
tainment. From steel-
pan sunsets to head-
line reggae under the
stars, this weekend
blends island culture,
and high-energy per-
formances! The best
part is that you can
see a lot of the sailing
action from a shore
and the Regatta Vil-
lage is open to the
public, with free entry
all night!

So, everyone can
come to enjoy the vil-
lage food and a few
ice-cold Heinekens and
experience some seri-
ous fun at the evening
concerts. The line-up
is stacked with amaz-
ing musicians and per-
formers every night!

THURSDAY, MARCH
5 — OPENING NIGHT
ENERGY

The festivities kick off
in true Caribbean style
with the sweet sounds
of steel pan at 4:00 PM,
setting the tone for an
electric evening.

Then, DJ lka takes
over, leading into the
6:00-7:00 PM prize-
giving celebration.

After prize-giving,
the spotlight shifts to

Karma Killswitch, a
dynamic new band
by Lee Hardesty and
Gian Franco, bringing
fresh rock energy to
the stage. DJ |ka keeps
the momentum flow-
ing before SEE5 Band
takes over. The night
closes with DJ Prince
ensuring the dance
floor stays alive into the
evening.

FRIDAY, MARCH 6 -
SAILING SPECTACLE
& SOCA VIBES

Friday begins on the
water with the highly
anticipated “Sailing
around the Island.”

» 10:30 AM - Boats
pass Fort Louis in
Marigot

» 11:30 AM - Boats
glide by Orient Bay
Beach

+ 1-3:00 PM - Specta-
tors can catch the ac-
tion off Philipsburg

As the sun sets, the
Soca-Bouyon theme
takes over. DJ Drino
starts the party at 4:00
PM, followed by False
Idols, a new rock band
led by Lee Hardesty.
Prize-giving returns at
6:00-7:00 PM before
Fire Coral Band ignites
the stage.

The night builds with
DJ Siw’Roo followed by
a series of high-energy

collaborations  featuring
KRG Band with Wahnyé,
Ebony Empress, LYTE,
and CIlO The Artist. DJ
King Kembe closes out a
high-impact Friday night
celebration.

SATURDAY, MARCH 7
— GRAND CASE & CAR-
IBBEAN NIGHT

Saturday brings racing
and rhythm to Grand
Case at Les Temps des
Cerises, complete with
live race commentary
and a buzzing DJ atmos-
phere. The afternoon
begins at 4:00 with DJ

Tharnon at the Fountain
Stage.

The tempo rises with
your host, MC Gee Mon-
ey, setting the tone for
an electric night of en-
tertainment. The energy
builds as DJ Eyedol and
Speyenol take control of
the decks, followed by
a dynamic performance
from the Funtopia Dance

Group. The crowd keeps
moving with live music
from Johnny Guy before
the vibe shifts seamless-
ly back to the turntables
with DJ Classy D.

The Sugar Apple Band
brings vibrant island flair
leading into high-energy
sets by DJ Pauly, before
the Aruba-born headliner
Jeon takes the stage.

The momentum contin-
ues as Miss Leila teams
up with Ice T, and then
its “Time to Grind” with
BRG Hollywood. Clos-
ing out the night in style,
DJ Killerz, official DJ for
Kalash, keeps the energy
soaring and the dance
floor packed.

SUNDAY, MARCH 8
- REGGAE NIGHT FI-
NALE

The final day brings after-
noon racing excitement
at Mullet Bay Beach,
followed by a reggae-
powered grand finale. At
4:00 PM, Connis Vanter-
pool and friends open the
Fountain Stage. DJ EM
carries the rhythm into
the Final Prize Giving at
6:30 PM.

The evening intensifies
with KRG Band perform-
ing with Nolrez, then with
Tanya Michelle & Adrien
Nicasio, and then again
with D Kullus before DJ

Outkast gets behind
the turntables.

Then the moment
we are all waiting for!
The legendary reg-
gae group Inner Circle
headlines the night,
delivering timeless hits
and pure island energy,
followed by the sounds
of DJ Blaze. The high-
ly-anticipated 46th St.
Maarten Heineken Re-
gatta closes with DJ Big
Boss and Maestro, en-
suring the celebration
ends on a high note.

Entry to the Regatta Vil-
lage is free until capaci-
ty is reached and enter-
tainment starts at 4:00
PM daily. So, come
early to enjoy great mu-
sic, food, and of course
ice-cold Heinekens
— and upgrade your
night with Ultimate VIP
for the best way to ex-
perience the Regatta
atmosphere in comfort
and style. VIP ftickets
and tables are lim-
ited, so quickly secure
your spot via booking.
heinekenregatta.com

From sailing spectacles
and beachside viewing
to soca, bouyon, rock,
dance, and reggae un-
der the Caribbean sky,
this four-day celebra-
tion is more than an
event; it's a full island
experience.
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SATURDAY

——3PM-9PM ——
Rainforest Forest Adventures

. SOLELUNASXM con

SCAN ME

“Heineken Regatta Special* |
Conch chowder H &

Fish and chips
" 2 for1 special
k

Scoop of icecream
and a |'|e|nehen

Waterfront Seafood Porto(:upecoy
RESTAURANT AND MORE... Open from 11am to 1pm

Call +1(#21) 5242199 €3 big cees ®big_cees’
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ELEVATE YOUR HEINEKEN REGATTA EXPERIENGE WITH

The 46th St. Maarten
Heineken Regatta, tak-
ing place from March
5 to 8, is ready to bring
world-class sailing, mu-
sic, and unforgettable
island energy back to St.
Maarten — and this year,
locals and visitors alike
can elevate their Regatta
experience with Ulti-
mate VIP access at the
Regatta Village at Port
de Plaisance.

pen Saturday,
March 7, from
6:30pm to 2:00am,

and Sunday, March 8§,
from 6:30pm to 2:00am,
the Ultimate VIP Deck of-
fers great views and VIP
comfort — the perfect way
to enjoy the biggest nights
of the Regatta without the
crowds.

Ultimate VIP tickets are
available for $175 per
person, offering access
to the VIP Deck with the
best views of the stage and
festival grounds, plus a
welcome drink on arrival,
light snacks served during
the evening, and a semi-

46) ST.MAARTEN

Helneken'

open bar including beer,
wine, seltzers, and sodas.
Guests also enjoy added
comfort with access to a
private VIP restroom, mak-
ing it the perfect upgrade
for those who want to enjoy
the Regatta atmosphere in
style while staying close to
the action.

For the ultimate group ex-
perience, Ultimate VIP
Tables are available at
$2,750 per table ($750 table
fee plus $2,000 minimum
spend), accommodating up
to 10 guests with reserved
seating all night in an ex-
clusive roped-off section
of the VIP Deck with the
best views. Tables include
bottle service, complimen-
tary beer, wine and selt-
zers, welcome drinks, light
snacks, and dedicated table
hosts, along with private
VIP restroom access. With
only four tables available
per night, these tables offer
the most premium way to
experience the Regatta with
friends, family, colleagues
or clients.

Saturday night brings an

46™ EDITION

MAR 5 -8 2026
Serious Fun!

ULTIMATE VIP

exciting Carib-
bean line-up led by
Aruban artiste Jeon,
whose hit Bluewave
became the anthem
for Curagao’s his-
toric World Cup
qualification, along-
side DJ Killerz, Ka-
lash’s official DJ, St.
Maarten’s very own
BRG  Hollywood,
and local favourites
DJ Eyedol & Spey-
enol, Johnny Guy,
DJ Pauly, DJ Classy
D, and Sugar Apple
Band.

On Sunday, the leg-
endary reggae band
Inner Circle, known
worldwide for Bad
Boys and Sweat,
closes the Regatta
in style, joined by D Kullus,
Nolrez, Wahyné, D] Out-
kast, D] Blaze, D] Big Boss,
DJ Maestro, and DJ Em,
while the final prize-giving
ceremony, from 6:30pm
to 8:30pm, celebrates the
sailors who journey from
around the world to com-
pete in our waters.

Ultimate VIP tickets for
Sunday are officially sold
out. A limited number of
Saturday Ultimate VIP
tickets remain, along with
a small selection of VIP
tables for both nights. With
demand at an all-time high,
and only four tables avail-
able per evening, now is the
time to secure your spot

and experience the Regatta
at the highest level. Book
now before they're gone.

Entry to the Regatta Vil-
lage is free until capacity
is reached. Entertainment
starts at 4:00pm daily, so
come early to enjoy great
music, food and, of course,
ice-cold Heinekens. And

upgrade your night with
Ultimate VIP for the best
way to experience the Re-
gatta atmosphere in com-
fort and style.

VIP tickets and tables are
limited, so to secure your

spot, book via booking.
heinekenregatta.com

STARTING AT

=

TUNE IN ON AIR AT 91.9 FM OR
ONLINE AT WWW.ISLAND92.COM

LOCAL PHONE: +1721544 3377 | USA PHONE: +1786 693 9200
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The Headliners on Sunday:

Inner Circle

For anyone familiar with
the band’s global popu-
larity and its reggae-his-
tory of 50+ years, there’s
far more to Inner Circle
than meets the eye. This
Jamaican-bred, Grammy-
winning quintet is one of
the world’s most respected
reggae groups, with a string
of successes dating back to
the mid-1970s. Their signa-
ture blend of pop-infused
Jamaican rhythms and

TEAM JAJO
V065 Dutch Sail

high-energy live perfor-
mances has allowed them
to transcend the tradition-
al reggae niche and achieve
worldwide crossover ap-
peal.

e interviewed the
band’s lead singer,
Roger Lewis, to

dive deeper into his journey,
inspirations, and insights

from decades in the music
industry.

BUILT ON TEAMWORK, ENDURANCE,
AND PRECISION,
READY TO TAKE ON THE
2026 HEINEKEN REGATTA!

WARD ROADS

1: What inspired you to
start making music?
Listening to the radio was
my first inspiration, but
what really changed every-
thing was going to my first
live concert in Jamaica. I
was only eight years old,
and after that experience, I
completely fell in love with
music.

2: How has your sound or

4

Proud Supporter of -{gal.g\ WI N D

general contractor

style evolved over the years?
We've always stayed true to
our roots — the foundation
of reggae music. Of course,
there are outside influences
from different genres over
time, but we remain ground-
ed in reggae, which carries
a message. Our music is
about peace, love, and posi-
tivity. No matter how things
evolve, that core stays the
same.

3: Can you tell us about
some of the artistes or ex-
periences that have influ-
enced your career?

In the early days, R&B had a
big influence on us — artistes
like Stevie Wonder, The
Temptations, and The Four
Tops. Later on, I admired
musicians like Carlos Santa-
na, Sly and the Family Stone,
James Brown, and Prince.
And, of course, reggae leg-
ends shaped us — Bob Mar-
ley, Peter Tosh, The Wailers,
Alton Ellis, Barrington Levy,
Bob Andy, and so many oth-
ers. Those artistes helped
define the sound and spirit
of reggae.

4: What has been one of
the biggest lessons you’ve
learned in the music indus-
try?

Ownership — that’s the big-
gest lesson. When you create
something, when you sweat
and fight to make music, you
need to protect it. If you en-
ter into partnerships without
understanding the business,
you can lose creative con-
trol. Others can make deci-
sions about your work, and
they get paid first while you
get paid last. Own your pub-
lishing. Own as much as you
can. Maintain creative con-
trol. And, most importantly,
avoid bad contracts. Know
what you're signing.

5: What motivates you to
keep creating and perform-

ing?

It may sound cliché, but
it's true — we love music.
We love the camaraderie.
Performing is who we are.
It’s better to be doing what
you're meant to do than try-
ing to be something you're
not. Music is in our blood.

6: How do you approach
writing or creating new
music?

Ideas can come from any-
where — a personal experi-
ence, a conversation, a situ-
ation you find yourself in.
Sometimes you hear some-
thing and think, “Wow,
that’s powerful” Then you're
inspired to create some-
thing just as strong, or even
stronger. Creativity comes in
many ways. Inspiration is ev-
erywhere if you're open to it.

7:Is there a particular song
or project that feels espe-
cially meaningful to you?

One of the most meaning-
ful experiences was playing
on Bob Marley’s first inter-
national album, Catch a Fire
in 1971 — the first Island Re-
cords release that brought
Bob Marley global fame.
We played on the track “Stir
It Up” Working with Bob,
Bunny, and Peter was an in-
credible experience and a
memory I'll always cherish.

8: How do you balance
staying true to yourself
while evolving as an artist?
Everyone should aspire to
stay true to themselves. Fame
can influence you — some-
times in good ways, some-
times in bad ways. For us, it’s
about being conscious and
grounded day by day. Stay-
ing connected to your roots
helps you navigate growth
without losing yourself.

9: What can fans expect
from your music this year?
We recently released a song

called “Stay Strong,” inspired
by the hurricane damage
that impacted about 30% of
Jamaica. It's a message of re-
silience and unity, encourag-
ing Jamaica to stay strong.

10: How would you de-
scribe your live perfor-
mance style?

Entertaining and uplifting.
When we perform, we want
people to dance, feel happy,
and have a great time. At
the same time, a few songs
might make them reflect
on social, economic, or po-
litical realities. But above all,
we promote universal love
— one universe, one love. It
may sound simple, but treat-
ing each other with genuine
respect and kindness is pow-
erful.

11: How does performing in
the Caribbean compare to
other places?

Caribbean audiences deeply
understand reggae. They
know the roots style and
truly connect with the cul-
ture. The response in the
Caribbean is always special
— sometimes even stronger
than anywhere else in the
world.  African audiences
also connect deeply, but in
the Caribbean, reggae is part
of the culture. It’s the heart-
beat of the people.

12: What advice would you
give young artistes trying to
break into the industry?
You have social media now
— that’s something we didn’t
have. It gives you a powerful
platform to build your audi-
ence. Believe in your craft.
Learn vyour instruments
— piano, guitar, the funda-
mentals of music. Believe
in yourself, work hard, and
keep pushing forward. Stay
focused and never stop fight-
ing for your dream.
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Aruban sensation Jeon
is one of the bright stars
gracing the stage in the
upcoming St. Maarten
Heineken Regatta. Jona-
than Thiel, a passionate
and accomplished mu-
sician, composer, and
producer, continues to
spread the island’s pride
through music, and is
a proud ambassador
for the ABC islands and
the region. His talents
continue to bring him
exciting  opportunities
and recognition in the
region and beyond, hav-
ing performed with major
stars and earning him
multiple Latin Grammy
nominations. One of
his most recent songs,
“Blue Wave”, became an
overnight sensation - a
powerful anthem that
is carrying the Curacao
football team through to
the World Cup.

EEMy live performance
style is all about en-
ergy and connection.

| love engaging with the

audience - singing with

\‘,Q/A/ >, GROUP

ALL ABOUT ENERGY AND CONNECTION

“If my songs can lift someone up or make their day better, then I’ve done my job.”

them, dancing with them,
and feeding off their vibe,”
he told The Daily Herald in
the lead up to the Heineken
Regatta. “I bring a mix of
smooth vocals, island fla-
vour, and high movement,
so every performance feels
like a celebration.”

He describes his musical
journey as a blessing — a mix
of discipline, inspiration, and
nonstop growth. “Coming
from Aruba, I've always car-
ried my island’s identity with
me, and that has shaped
the way | write, perform,
and connect with people.
Every stage of my career
has taught me something
new, and I'm grateful that my
music keeps reaching fans
across the Caribbean and
beyond.”

Music has always been a
part of Jeon’s life. He was
born into a family of musi-
cians and started learning
the piano from his father at
the age of eight. Besides
the piano and the lyrical
prowess that he has be-
come known for, he’s also

PORT
. ST.MAARTEN
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mastered many instruments

including bass, cuatro, wiri,
and conga. “Growing up, |
was surrounded by rhythms
— Caribbean sounds, Latin
influences, and global music
that shaped my curiosity. |
started making music be-
cause it was the only thing
that truly felt natural to me. It
became my way of express-
ing emotions and telling sto-
ries people could relate to.”

Emotion is in fact what he
leans into when creating new
music. “| always ask myself:
‘What am | feeling, and what
do | want people to feel?’

s

From there, | build melodies
and rhythms that capture
that vibe. Sometimes, inspi-
ration comes from personal
experiences, sometimes
from the world around me,
but | always try to keep the
process honest and organ-
ic. | hope my music leaves
people feeling connected
and inspired. Whether it's
joy, strength, nostalgia, or
motivation, | want listeners
to walk away with something
real. Music is powerful, and
if my songs can lift someone
up or make their day better,
then I've done my job.”

Experimenting with different
genres early on in his music
journey helped him to devel-
op a unique blend of Carib-
bean flavour, urban energy,
and melodic sensibility. Over
the years, he has continued
to become more confident
and refined in his style and
approach. He also describes
becoming more intentional
with his lyrics, production
choices, and the messages
he wants to share through
his music.

Connection is definitely what
he enjoys the most when
it comes to performing on
stage. “There’s nothing like
seeing people sing your lyr-
ics back to you, feeling the
rhythm together, and shar-
ing a moment that’s real and
unforgettable.  Performing
on stage reminds me why
| chose music — it's where
everything comes alive.”

And that’s exactly the en-
ergy that you should expect
when he hits the stage for
the Heineken Regatta. He
is looking forward to the
performance, represent-

HAPPY 46TH ST. MAARTEN
HEINEIKEN REGATTA 2026

THE SUPERVISORY BOARD, MANAGEMENT AND STAFF AT PORT ST. MAARTEN,
WOULD LIKE TO WELCOME TO THE SAILORS, GUESTS, VISITORS AND FRIENDS TO
A SUSTAINABLE 46TH EDITION OF THE ST. MAARTEN HEINEKEN REGATTA. LET'S
RIDE THE GREEN WAVE WITH FOUR DAYS OF WORLD-CLASS RACING AND

‘SERIOUS FUNY!

OFFICIAL PARTNER OF THE ST. MAARTEN HEINEKEN REGATTA.
#CRUISESXMSTYLE
WWW.PORTSTMAARTEN.COM

ﬁm @PortStMaartenGroup

ing Aruba on such a bug
stage — recognising it as
one of the Caribbean’s
most iconic events. “The
Regatta brings together
culture, music, and ener-
gy from all over the world,
and I'm proud to bring my
island’s flavour to that cel-
ebration.”

The artist continues to
focus on releasing new
music and exploring fresh
collaborations. “I'm work-
ing on projects that push
my sound forward while
staying true to my Carib-
bean roots. Fans can ex-
pect a lot of movement
this year—new songs,
new visuals, and new mo-
ments to share together.”
And fans, your support
means everything. “My
career has grown be-
cause people believed in
my music and shared it
with others. Every mes-
sage, every show, every
voice singing along—
those moments keep me
moving. I'm grateful for
the love, and | never take
it for granted.”

g @PortStMaartenGroup
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VIP EXPERIENCE

Serious Fun!

Ultimate
VIP $175

per person

e Access the Regatta in style on
the exclusive VIP Deck.

¢ Best views of stage & field
e Welcome drink & snacks

e Semi-open bar (beer, wine, seltzers
& sodas)

e Private restroom

Ultimate VIP
Tables $2750

Reserved table for up to 10 guests
($750 table fee + $2,000 minimum spend)

The ultimate Regatta experience, perfect
for groups.

» Roped-off area with unparalleled
view of stage & field

» Bottle service

e Complimentary beer, wine &
seltzers

e Welcome drink & snacks

e Private restroom & dedicated
table host

Purchase Online NOW

www.booking.heinekenregatta.com
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Interview with

LYTE

2026 Heineken Regatta

On Friday, March 6, the
main stage will be ignited
by a performance by LYTE
with the KRG Band. This
interview provides insight
into his personal journey
in the music industry.

1. How has your sound
or style evolved over the
years?

In the beginning, I was a
part of the Odd Brothers
and the music was mostly
rap, where we would at-
tempt to sound like Ameri-
cans. Today, I have shifted
to soca, zouk, and afro and
I'm more focused on push-
ing the St. Martin accent as
it’s easier for me to be natu-
ral.

the biggest lessons you’ve
learned in the music in-
dustry?

Nobody is coming to save
you, it’s important to know
the ins and outs of the mu-
sic business, and learn to do
things for yourself outside
of just creating music.

3. How do you usually ap-
proach writing and creat-
ing new music?

I stopped writing around
the COVID pandemic time-
period. I usually say the first
thing that comes to mind
on the mic and then build
from that. So, basically, I
would record a line, step
out the booth to think for a
minute, and then go back in
to record another line until
the verse is done. It’s less
pressure, more organic, and
works best for me.

i

2. What has been one of 4. How do you balance 6. Do you approach festi-

staying true to yourself val performances differ-

while also evolving as an
artiste?

That's the most difficult
part, especially on a multi-
cultural island like St. Mar-
tin where we are influenced
by so many different sounds
and styles of music. I try to
create what feels natural to
me. I try to stay up-to-date
with whatever is current
and adapt it to my flows or
instrumentals.

5. What do you enjoy
most about performing on
stage?

My favourite part of per-
forming would be seeing
people be free and letting
loose — that’s how I person-
ally feel on stage. Seeing the
crowd singing along word
for word to my songs is also
an amazing feeling.

ently than club or concert
shows?

Club performances are
more limited for me; it’s
usually just me and D’Mitri.
I rather perform with my
band just for the live aspect,
I get more freedom on big-
ger stages and it creates a
better experience for the
fans.

7. What does performing
at the Heineken Regatta
mean to you?

The Heineken Regatta stage
has been on my bucket list
for a few years now. I believe
it’s the only stage on the is-
land I haven't been booked
to perform yet, so this per-
formance means a lot to
me. The crowd is different
to what I'm accustomed to,
5o I'm excited to display my
music on March 6.

8. How does performing in
the Caribbean compare
to other places you’ve per-
formed?

The crowd is tougher in the
Caribbean [laughs].

9. What message do you
hope your music leaves
with listeners?

I just want to be as relatable
as possible. I want listeners
to feel like a personal con-
nection with my lyrics no
matter the topic.

10. What advice would
you give to young artistes
trying to break into the in-
dustry?

To any upcoming artiste, my
advice would be to set short,
realistic objectives for your-
self; lock in; stay focused;
and don’t take anything per-
sonal.
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Spotlight shines on

Cherienne Bardfield

St. Maarten’s local rock
band, Fire Coral, will take
the stage for Regatta this
year on Friday evening,
March 6. Tune in to this
interview for a closer look
into the band and its lead
singer Cherienne Bardfield.

1: How would you describe
your musical journey so
far?

My journey has been a real
growth story. In the be-
ginning, I was focused on

getting everything perfect
— lyrics, vocals, stage look,
every detail. Over time, I
learned that the magic is in
balance. I still take the craft
seriously, but now I'm much
more comfortable on stage,
more confident with the
mic, and more present in
the moment.

Every show teaches you
something. You deal with
sound issues, you impro-
vise, you adjust to the

crowd, and you learn how to
connect. That connection is
the part I love most, and it’s
what keeps the whole thing
exciting.

2: What inspired you to
start making music?

Music always felt like the
most honest way to express
what I couldn’t always put
into regular conversation. It
was a space where emotion
makes sense and where you
can turn life into something

people can feel together. I
also grew up watching how
a song can shift someone’s
mood instantly. That power
stuck with me. I wanted to
be part of that.

3: Who are some artistes or
experiences that have in-
fluenced your career?

I'm influenced by artistes
who are strong vocally, but
also fearless on stage — the
kind of performers who can
make a crowd feel like one

Serious Fun Saturday

BRG Hollywood &
DJ KillerZ

The countdown is on for
one of the most antici-
pated nights of the Re-
gatta — Saturday, March
7. It will be a night of se-
rious fun, a celebration
of rhythm, culture, and
high energy. Electrifying
the stage as the headlin-
ers are BRG Hollywood
followed by DJ KillerZ.

uiding the vibes
from the very first
beat of the eve-

ning will be our dynamic
local, Gee Money, setting
the tone with his unique
charm, charisma, and
crowd interaction. Ear-
lier in the evening will
be a special set by Ice T
with Miss Leila. Hailing
from  Saint-Barthélemy,
Miss Leila is a talented DJ
and singer whose sound
is rooted in heritage and
heart.

Raised in a musical fam-
ily and inspired by her late
father, Miss Leila brings a
deeply personal touch to
every performance. Her
sets are a vibrant fusion of
zouk, kompa, dancehall,
shatta, bouyon, and soca.
Her collaboration with
Ice T will provide a true
Caribbean soundtrack de-
signed to move both body
and soul.

BRG Hollywood — Bouy-
on’s Rising Star

Born in Atlanta and raised
in St. Maarten, BRG Hol-
lywood is one of the
Caribbean’s most excit-
ing emerging voices in
Bouyon — his high-energy,
carnival-rooted genre that
was born in Dominica and
is now capturing global at-

tention.

Though he officially stepped
onto the scene in March
2025 with his debut perfor-
mance at Nowhere Special
in St. Maarten, BRG’s rise
has been nothing short of
explosive. In under a year,
he has graced major stages
including Bacchanal Sunday
(SXM), All Day In Festival
(Guadeloupe), Breakfast
Fete (Dominica), and One
Love Festival (Paris).

With infectious hooks, an

electric stage presence, and
influences ranging from
Playboi Carti to D] MJ, BRG
Hollywood delivers a per-
formance that’s hype, clean,
and unifying. His mission is
clear: Push Bouyon forward
while staying true to its Ca-
ribbean roots. With a debut
EP slated for Carnival 2026,
he’s just getting started and
March 7 will be another ma-
jor milestone.

DJ KillerZ - The “Killer of
Bad Vibes”

Closing out the night in
spectacular fashion is in-
ternationally renowned
Caribbean powerhouse DJ
KillerZ. Originally from
Martinique, DJ KillerZ has
become one of the most
influential Caribbean DJs
of his generation. Known
for his showmanship and
eclectic style, he has built
a reputation for instantly
connecting with audienc-
es worldwide. He enjoys
spreading joy, love, and pure
positive energy through ev-
ery set. It’s a philosophy that
earned him his iconic nick-
name: “Killer of Bad Vibes”

Since launching his career in

the mid-2000s, DJ KillerZ
has taken his sound from
the Caribbean to major
cities including Paris, Lon-
don, Montreal, New York,
Barcelona, Budapest, and
Saint Barth. As the official
DJ for Kalash since 2016,
he has performed on some
of the biggest stages in
Europe, including Olym-
pia (2017), Bercy (2022),
Accor Arena (2025), La
Cigale (2025), and the his-
toric Stade de Dillon in
Martinique before more
than 23,000 fans.

He has also shared stages
with global stars such as
Vybz Kartel, Gims, Dadju,
Shenseea, Ne-Yo, Aya
Nakamura, and Koffee,
further cementing his in-
ternational status. Beyond
the decks, his production
success — including the
viral hit Comptine Pour
Pussy with over 5 million
YouTube views — show-
cases his ability to create
music that unites crowds
worldwide. From solo
shows at the Hippodrome
de Vincennes to launching
his own Golden Karibbean
Festival, DJ KillerZ con-
tinues to elevate Carib-
bean music on the global
stage — and he’s bringing
that world-class energy
straight to the Heineken
Regatta.

From the powerful host-
ing of Gee Money, the soca
sounds of D] Miss Leila
and Ice T, to the explosive
performances by BRG Hol-
lywood and DJ KillerZ, our
Caribbean culture meets
international flair at Re-
gatta Village this Satur-
day!

big moment. I'm also influ-
enced by the energy of live
bands that bring real rock
intensity but still keep it me-
lodic and fun.
Experience-wise, perform-
ing in the Caribbean has
shaped me a lot. Crowds
here are honest. If they feel
it, they’re with you. If not,
you know. That pushes you
to bring your best every
time.

4: What motivates you to
keep creating and per-
forming?

Connection. When you look
out and see people sing-
ing along, dancing, or just
fully locked in, it reminds
you why you do it. I'm also
motivated by growth. Each
performance is a chance to
improve; each new song is
a chance to say something
better than I said before.
Music keeps me moving
forward.

5: Where do you draw in-

spiration from when creat-
ing songs?
Real life. Relationships,

pressure, joy, heartbreak,
healing, all of it. I try to
write from a place that’s
honest but still uplifting.
There’s so much music out
there with dark, negative,
or toxic messages. I prefer
to focus on love, strength,
hope, and solutions. I want
the words to land in a way
that motivates people or
helps them breathe a little
easier.

6: How would you describe
your live performance
style?

High-energy,  interactive,
and feel-good. We're pop/
rock with an edge, and the
goal is always to create a
vibe where people can sing,
move, and let go. For the Re-
gatta, we're bringing a pow-
erful set of crowd favourites
like Foo Fighters, Red Hot
Chili Peppers, The Police,
Kings of Leon, plus a few
surprises and originals to
show what Fire Coral is re-
ally about.

7: What do you enjoy
most about performing on
stage?

Crowd participation — 100
percent. Whether people
are singing along, dancing,
clapping, or shouting out
a lyric, that energy feeds
the band. It turns the per-
formance into something
shared, not just something
were doing “at” the crowd.
It becomes one big ex-
change.

8: How do you prepare
mentally and creatively
before a performance?

A couple of solid rehearsals
really boost my confidence.
When I know the band is
locked in and I'm comfort-
able with the lyrics and cues,
it frees me up to perform in-
stead of overthink. Mental-
ly, I try to arrive grounded,
hydrated, and focused. Then
once we hit the first song,
it’s all adrenaline and trust.

9: What does it mean
to you to perform at the
Heineken Regatta?

It's a full-circle moment.
It's been almost 25 years
since I last performed at the
Heineken Regatta, so com-
ing back now feels special
and, honestly, a little emo-
tional. The Regatta is iconic
on St. Maarten. It’s not just
a gig; it’s a cultural moment
where locals and visitors all
celebrate together. Being
part of that again is an hon-
our.

10: What kind of energy
are you bringing to the Re-
gatta stage?

Big, positive, and unforget-
table. We're coming with
good vibes, a solid band
and a set that keeps moving.
We want people singing the
choruses, dancing through
the hits, and leaving feel-
ing lighter than when they
arrived. Fire Coral is about
bringing people together
through music, and the Re-
gatta is the perfect place for
that.
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SERIOUSLY FUN EATS & TREATS

Heineken Hig

The sails won’t be the only
thing drawing crowds to the
village this year. Spectators,
sailors, captains, and party-
goers may arrive thirsty, but
they’ll want to bring their
appetites, too. The 2026 St.
Maarten Heineken Regatta
promises an unparalleled
culinary line-up, showcas-
ing some of the island’s
most loved food trucks and
exciting new flavours.

Caplain’s Rib Shack -
Bold Caribbean BBQ
Recently crowned #1 for
Best BBQ, Captain’s Rib
Shack is setting sail for the
Regatta with its food truck
— Captain’s Flavors. Known
across the island for mouth-
watering, fall-off-the-bone
ribs slow-cooked over a
wood-fire grill, this Simpson
Bay favourite is bringing its
signature smoky Caribbean
flavours straight to the festi-
val grounds. All “meals” are
served with fries and cole-
slaw. Come for the race, stay
for the ribs — and discover
why Captain’s remains the
island’s go-to for legendary
BBQ!

Captain’s Flavors will be
serving all weekend long
with a Regatta-exclusive
street food menu:

* Tacos — Chicken, shrimp,
or beef, perfectly seasoned
and packed with flavour.
Loaded Fries — Smoth-
ered in crave-worthy top-
pings of beef, chicken and
shrimp.

Ribs & Fries — Signature
ribs with crispy fries and
coleslaw.

BBQ — Flame-grilled jerk
wings or Orgasmic Ribs.

Ceviche Central -
Jresh Dutch-Latin fi-
sion

Making its Regatta debut,
Ceviche Central introduces
a vibrant blend of Dutch
comfort food and bold Latin
flavours — a menu as dynam-
ic as the event itself.

At the heart of the menu is
authentic Peruvian cevi-
che crafted by Ms. Raquel.
Guests can choose fresh ma-
hi-mabhi or succulent shrimp,
marinated in citrus, herbs,
and spices. Bright, refresh-
ing, and full of flavour, it’s
the perfect dish for sunny
race days and lively eve-
nings.

Balancing the Latin flair are

beloved Dutch specialties:

* Hotdogs made with au-
thentic smoked rookworst

« Dutchdogs featuring clas-
sic frikandels

No festival is complete
without dessert, and Cevi-
che Central will also serve
soft-serve Italian ice cream
in five irresistible flavours:
Chocolate, Vanilla, Coffee,
Strawberry, and Mango.

For founder Nila Hoogen-
boezem, this marks an excit-
ing milestone. After partici-
pating in the Regatta since
2009, this year will be her
first year running a food
stand but it’s only the begin-
ning of what promises to be
a growing culinary venture.

Delmas 31 - Taste the

diversities

Making its Regatta debut,

Delmas 31 brings bold Car-

ibbean fusion street food to

the forefront. Known for
reinventing island classics
into crave-worthy creations,
this dynamic pop-up brand
continues to build a loyal
following both locally and
online. If there’s one thing

Delmas 31 is known for, it’s

unforgettable flavour and

fully loaded creations that
keep crowds coming back
for more.

Signature  favourites  in-

clude:

* Oxtail & Jerk Chicken
Eggrolls with their famous
“0.G. Sauce.”

* Loaded Oxtail Plantain
Fries or Plantain Boat.

* Honey Rum  Chicken
Fries.
* Voodoo Loaded Fries

topped with conch and
shrimp.

Domino’s Pizza - a Re-
gatla favourite returns
Domino’s Pizza is ready
to fuel the festivities once
again and they are excited
to support the Heineken Re-
gatta with their beloved piz-
za truck. Recently crowned
#1 for Best Pizza, they are
thrilled for another year of
great food and serious fun.

At the Regatta, Domino’s
will be serving up a variety
of Sint Maarten’s favourite
pizzas (big slices and by the
box) wings, stuffed cheesy
bread, pastas, and sandwich-
es. If you are looking to grab
a quick bite while enjoying
the festivities, Domino’s is
the perfect stop for all of
your cravings. Come by,
grab a slice, and fuel up for
another incredible Heineken
Regatta experience!

La Gdterie SXM -
Gourmet dessert truck
La Gaterie SXM brings
handcrafted sweetness back
to the Regatta. Specializing
in gourmet cupcakes, cus-
tom cakes, and cupcake bou-
quets, this island favourite is
known for flavour, quality,
and beautiful presentation.

After proudly serving the
community for five years —
and participating in the 2024
Regatta — they’re excited
to return in 2026 with even
more indulgent creations.
For founder Letizia Flan-
ders, desserts aren’t just a
business, they’re a passion.

hlights

Jamtillean On Wheels
— Bursting with island
SMavour

A proud participant for the
past four years, Jamtillean
is back for the 46th edition
of the Regatta, bringing its
signature blend of local and
international cuisine to the
heart of the celebration.

Known for serving up fla-
vourful, filling dishes packed
with island soul, the Jam-
tillean Regatta menu will
feature crowd favourites like
juicy burgers, crispy wings,
savoury kebabs, fresh fish,
and hearty steak & fries — all
prepared with the bold taste
they’re famous for. And
when it comes to standout
dishes — simply put, every-
thing.

Not new to the island and
not new to the Regatta scene,
Jamtillean has built a strong
following over the years.
In addition to their Regatta
presence, they also operate
from their established loca-
tion across from the former
Carousel in Cole Bay.

Memento — Fresh is-
land seafood

New to the Regatta, Me-
mento is a charming seafood
truck serving fresh, island-
inspired seafood dishes. It’s
set to become a must-visit
stop for seafood lovers look-
ing to savour ocean-fresh
ceviche and flavours in the
heart of the action.

Mousse BBQ - Smok-
ey favourites

Looking for bold Caribbean
BBQ with local flair, plan
to visit Mousse BBQ Food
Truck during the Regatta.
Known island-wide for its
generous portions and rich,
home-style flavours, this
food truck has become a go-
to destination for both locals
and visitors craving authen-
tic smokehouse goodness.
Mousse BBQ delivers com-
fort food with island soul.

At the heart of Mousse
BBQ’s menu is its signa-
ture BBQ chicken, perfectly
grilled and slathered in a
tangy, Creole-style sauce
that’s packed with flavour.
Pair it with classic sides like
Johnny cakes or scalloped
potatoes.

Pdtes-atra - Ilal-
tan street food makes
waves

Bringing something entirely
new to the Regatta, Pates-
atra introduces handcrafted
Italian street food with heart.
Specializing in fresh pasta
bowls and homemade sauc-
es, Pates-atra highlights bold
Mediterranean flavours in-
cluding vegetarian options.
Their signature experience
features hot pasta tossed
inside a hollowed wheel of
aged Parmesan, melting into
a creamy, indulgent coating
that clings to every strand.

It is comfort food elevated
and perfect between races.
Located year-round in Hope

Liocal Cuisine

o o

Estate, this rising culinary
venture is poised to become
one of the must-visit ven-
dors of the 2026 Regatta.

Taste of Joy

Taste of Joy is a popular
food truck and local vendor
serving creole-style Carib-
bean barbecue and comfort
fare with bold, home-style
flavours from fresh ingredi-
ents. It’s known for grilled
meats and laid back vibes,
often spotted at markets,
waterfront spots, and fes-
tivals like the Gastronomy
Festival.

Taste of Joy even placed
well in private chef/BBC
competition events celebrat-
ing island food culture.

Shieka’s Bistro

This year will feature Shie-
ka’s Vegetarian & Caribbean
Cuisine, a casual Caribbean
bistro serving authentic lo-
cal dishes like jerk chicken,
oxtail, rice & peas, and veg-
gie options at reasonable
prices for hearty home style
meals.

From smoky BBQ and
Dutch-Latin fusion, to Car-
ibbean street food, fresh sea-
food, gourmet desserts, and
indulgent Italian pasta, the
2026 St. Maarten Heineken
Regatta isn’t just a celebra-
tion on the water, it’s a cel-
ebration of flavour. So come
hungry and ready to have
some Serious Fun!
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SIMPSON BAY
RESORT
MARINA & SPA

There is no better place to celebrate the
Regatta weekend than at Simpson Bay
Resort Marina & Spa. Enjoy front-row
dining, ice-cold Heineken and unbeat-
able views during the world-famous St.
Maarten Heineken Regatta. The Resort
is in the heart of Simpson Bay Beach,
where most of the starting line markers
and finish lines are set.

pectators are welcome, and the ac-
tion unfolds right before you. Make

it a complete weekend escape by
staying at the island’s recently voted #1
resort.

Set along an expansive beachfront, Simp-
son Bay Resort blends comfort and relax-
ation with spacious suites, tranquil pools,
and upscale amenities. It is perfect for
couples, friends, crew, and sailing enthu-
siasts looking to experience the Regatta in
style with their BEER PROMO ALL DAY
— from

Thursday, March 5, to Sunday, March 8.
This promotion is all day, so it includes
brunch, lunch and dinner.

Order any main course at one of the re-
sort’s participating restaurants and re-
ceive two complimentary Heineken beers
with your meal:

La Patrona: Located directly on the wa-
ter, La Patrona was recently voted #1 Best
Mexican Food and #2 Best Latin Food on
the island. With panoramic Caribbean
Sea views, vibrant Mexican cuisine, and
signature margaritas, it is the ideal setting
to enjoy the races in style. During Regatta
weekend, every main course includes two
Heinekens — the perfect pairing for bold

flavours and ocean views. Be sure to save
room for dessert.
Reservations: 1-721-544-2503 ext. 5500

Replay Sports Bar: As the sun sets, Re-
play Sports Bar becomes the go-to des-
tination for cocktails, great food, and
lively evenings. It is the perfect place to
celebrate the day’s races with friends,
great energy, passion for sports, and your
two included Heinekens.

Reservations: 1-721-544-2503 ext. 5513

Juliette’s Bistro: Start your morning at
Juliette’s Bistro with a relaxed and inviting
brunch. Known for its cosy atmosphere,
hearty breakfast favourites, and freshly
brewed coffee, Juliette’s Bistro is the per-
fect way to ease into another exciting day
of Regatta action. And on Regatta week-
end, it is never too early to enjoy your
two complimentary Heinekens with your
main course.

Reservations: 1-721-544-2503 ext. 5520

Watch and experience the races up-close
and sail into the action with Aqua Mania
Adventures for an even more immersive
experience. Their spacious catamarans
offer front-row access to this legendary
four-day sailing spectacle for just US $50.
Choose between 9:00 AM and 12:00 PM
sailing adventure options.

After your time on the water, return to any
participating restaurant at Simpson Bay
Resort Marina & Spa, leave the stress be-
hind, and prepare for a Regatta weekend
filled with racing, entertainment, amazing
views, waterfront dining, and refreshing
Heineken Beers!

MAARTEN HEINEKEN REGATTA

ECIAL 2026 + MARCH 4, 2026

Heineken Green Zone
Rainforest Adventure Park

As part of the regatta weekend celebra-
tions, the official Heineken Green Zone
Edition, powered by Sole Luna on Sat-
urday, March 7, takes place at Rainfor-
est Adventure Park, Emilio Wilson Park,
Philipsburg. This special collaboration
marks the only electronic dance music
event included in this year’s Green Zone
programming, bringing an elevated sun-
set-to-moonrise experience to one of the
island’s most scenic hilltop venues.

he event runs from 3:00 to 9:00pm,

I with guests encouraged to arrive

early to experience the full sunset

atmosphere and international DJ line-up.

The final lift up to Sentry Hill will be strictly

enforced with a cut off at 6:00pm, and at-
tendees are advised not to arrive late.

This edition features an international line-
up alongside local talent. Colombian pro-
gressive house artiste, KhoMha, known for
appearances at Tomorrowland, Ultra Music
Festival, and A State of Trance, will head-
line the event. Joining him is Miami-based
DJ LUCCIO, recognized for his residency
at the iconic Club Space and performances
across major global festivals like EDC, Ultra

X
1%

whale monitoring

& Tomorrowland.

Representing Sint Maarten is local DJ Ajay
Raw, who continues to build an interna-
tional presence while remaining rooted in
the island’s evolving electronic music scene.
His sound blends Afro-progressive Carib
house, tribal rhythms, IndoIndo house, and
melodic influences shaped by both his Ca-
ribbean and Indian heritage. Opening the
event will be up-and-coming female artiste,
SINNER-G, kicking off at 3:00pm.

The experience will once again feature pan-
oramic views, curated décor, and the re-
nowned Funktion-One sound system and
light show that have become synonymous
with the SoleLuna events at Rain Forest
Adventures. Advance tickets are strongly
recommended and available online via the
SoleLuna ticketing site and official social
media channels. VIP table reservations are
also available in limited quantities.

With Regatta energy in full swing and ca-
pacity capped, Green Zone organizers an-
ticipate another sold-out hilltop celebration
under the Soualigan sky.

continued from pg.11

According to the scientist,
a GTI M36 hydrophone —
which has a flat response
over the frequency range
to be analysed, and which
will include baleen whale
vocalisation and dolphin
echolocation — will be
used.

Data will be recorded us-
ing a JASCO Ocean Sound
Monitor (OSM) which has
automated detectors capa-
ble of identifying potential
whale and dolphin vocali-
sations, including whistles,
tonals, clicks, and pulses,
among others.

The OSM consists of three
main components: the hy-
drophone, a deck top case
with electronics, and a
laptop. The hydrophone is
connected to the pelican
case via a single cable. A
load bearing line will be
connected to the hydro-
phone cable with a cat-
enary system with minor

weight and buoyancy and
ensure the hydrophone stays
at depth.

The laptop and pelican case
are connected via an ether-
net cable. The OSM and lap-
top can be connected to 120
V power to extend monitor-
ing endurance. The hydro-
phone can be hand deployed
over the side of the vessel.

JASCO’s in-house acoustic
analysis software PAM lab
will be used. The software
can be used for real-time
analysis and review of de-
tections as well as analysis
of recordings after deploy-
ment. This technology will
permit greater awareness to
the presence of vocalizing
whales and dolphins.

As the data are processed, if
asignal exists that meets cer-
tain conditions that indicate
a whale or dolphin vocalisa-
tion is present, the software
identifies that section. And

the user can review to con-
firm or reject the vocalisa-
tion. These technologies
provide greater situational
awareness.

“My career has been
focused on  balancing
concerns about the en-
vironment with human
activities,” commented Se-
nior Scientist and Project
Manager, Sam Denes. “By
providing greater knowl-
edge, stakeholders can
make more informed deci-
sions.

“By leveraging passive
acoustic monitoring, we
are enabling greater stew-
ardship of the environ-
ment from these events.
We can provide informa-
tion that can support de-
cisions that will increase
safety for participants and
marine life. It’s a win-win
and I am excited to be a
part of this endeavour”



ST. MAARTEN HEINEKEN REGATTA SPECIAL 2026 - MARCH 4, 2026 A PUBLICATION OF THE DAILY HERALD

l. 5 1
Heineken’

Serious-Fun!

HEINEKEN REGATTA

Inner Circle

Jeon, DJ Killerz, BRG Hollywood, D Kullus
Ebony Empress, Wahyné, DJ King Kembe & more

~ FREEADMISSION

MARCH 3-8, 2026

) Regatta Village, Port de Plaisance

www.heinekenregatta.com
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